


snowcoming 
[snow-kuhm-ing] 
noun 
 
The first annual winter gala of the Young Benefactors of the VH1 Save 
The Music Foundation held on Friday, December 4th at the New York 
Public Library.   
 
Snowcoming will become the Young Benefactor’s signature white tie 
event taking place every year as the kick-off to the holiday season. In 
2015, we anticipate a crowd of 500 lively young professionals who will 
come together from 8–12 for an evening of music, food, fun, 
philanthropy and more! 

WHAT IS SNOWCOMING? 



The VH1 Save The Music Foundation is 
committed to ensuring that music 
instruction is a core component to a 
complete education. Since 1997, we have 
partnered with more than 1964 public 
schools in 233 school districts to give 
children the tools and confidence to excel 
in academics and in life. 
 
Founded in 2010, the Young Benefactors 
(YB) group is comprised of young 
professionals dedicated to supporting the 
VH1 Save The Music Foundation’s 
mission to restore instrumental music 
programs in public schools across the 
country. 



TALENTED. ACTIVE. LEADERS. 
COMMUNITY. 
 
T h e Yo u n g B e n e f a c t o r s ( Y B ) 
membership is comprised of hip young 
leaders who work across a myriad of 
industries, love music and want to do 
more for the cause.  
 
Members of the group are active in their 
communities and each commit to 
engaging their peers by hosting a variety 
of social events and fundraising activities 
throughout the year.  As a group they 
have committed to raising $200,000 
through Snowcoming and will continue to 
work to build broad public support of VH1 
Save The Music’s work to ensure that 
music is a core and critical component to 
a complete education.  



79% are Female 
 
65% are 25-34 Years of Age 
 
77% are Single 
 
65% work in Arts, Design, 
Entertainment, Sports and Media 
 
46% of make an average HHHI 
between $50K - $150K 
 
49% live in NYC 

GROUP DEMOGRAPHIC 



117K	  
FRIENDS	  

100K	  
FOLLOWERS	  

50K	  	  
FOLLOWERS	  

2K	  	  
FOLLOWERS	  

Young people today have grown up in an era of technology, developing digital skills at an 
early age and exploring a much broader commercial landscape than previous generations. 
The reach of VH1 Save The Music coupled with our Young Benefactor’s group is 
outstanding – just take a look at our combined reach below (numbers a/o 8/20/15)! 

SOCIAL MEDIA NUMBERS 



•  Event naming rights 
•  Create custom event concepts 
•  Sample or gift your product 
•  Showcase your brand 

The Foundation prides itself in creating unique and customized event integrations 
specifically targeted to meet your brand goals and objectives.  Embrace this opportunity to 
introduce your brand to the creative minds of our YBs, an innovative, forward-thinking 
group who often align with brands who exhibit a high level of innovation and individuality. 
Below are some standout reasons to get involved in the event: 

CUSTOMIZABLE OPPORTUNITIES 

•  Generate PR Buzz 
•  Social media stunts 
•  Contesting 



•  Event Naming Rights 
•  Opportunity to market your brand within the 

event through a customized activation 
(additional activation costs are assumed by 
sponsor and must meet event décor style 
guide) 

•  Opportunity for Company Representative to 
Speak/Introduce the Performer 

•  Presenting sponsor recognition on evite, 
MiLLENNIiAL MAGAZiNE Ad and on-site 
signage 

•  20 VIP Tickets to the Event  
•  Logo on press/ stage wall 
•  Opportunity to put an item in the gift bag 

(donation of 501 items total) 
•  Opportunity to donate an item for the event 

silent auction (value minimum $300) 
•  Recognition within our online and social 

community 
•  Inclusion in Press Efforts 
•  Post event photos/ video for your use 
 
Contribution: $100,000 

PRESENTING SPONSOR 



PLATINUM SPONSOR 

•  Opportunity to market your brand within 
the event through a customized 
activation (additional activation costs are 
assumed by sponsor and must meet 
event décor style guide) 

•  Platinum sponsor recognition on evite, 
MiLLENNIiAL MAGAZiNE Ad and on-site 
signage 

•  10 VIP Tickets to the Event  
•  Logo on press/ stage wall 
•  Opportunity to put an item in the gift bag 

(donation of 501 items total) 
•  Opportunity to donate an item for the 

event silent auction (value minimum 
$300) 

•  Recognition within our online and social 
community 

•  Inclusion in Press Efforts 
•  Post event photos/ video for your use 
 
Contribution: $60,000 



GOLD SPONSOR 

•  Opportunity to market your brand within 
the event through a customized 
activation (additional activation costs are 
assumed by sponsor and must meet 
event décor style guide) 

•  Gold sponsor recognition on evite, 
MiLLENNIiAL MAGAZiNE Ad and on-site 
signage 

•  6 VIP Tickets to the Event  
•  Logo on press/ stage wall 
•  Opportunity to put an item in the gift bag 

(donation of 501 items total) 
•  Opportunity to donate an item for the 

event silent auction (value minimum 
$300) 

•  Recognition within our online and social 
community 

•  Inclusion in Press Efforts 
•  Post event photos for your use 
 
Contribution: $25,000 



SILVER SPONSOR 

•  Opportunity to market your brand within 
the event through a customized 
activation (additional activation costs are 
assumed by sponsor and must meet 
event décor style guide) 

•  Silver sponsor recognition on evite and 
on-site signage 

•  4 VIP Tickets to the Event  
•  Opportunity to put an item in the gift bag 

(donation of 501 items total) 
•  Opportunity to donate an item for the 

event silent auction (value minimum 
$300) 

•  Recognition within our online and social 
community 

•  Inclusion in Press Efforts 
•  Post event photos for your use 
 
Contribution: $10,000 



Jennifer Dunn 
212.846.7416 
Jennifer.Dunn@vh1savethemusic.com 
 
or 
 
Samantha Manus 
212.846.4391 
Samantha.Manus@vh1savethemusic.com 
 

CONTACT 


